Writing 

Overall Expectations

By the end of this course, students will:

· -use a range of print and electronic primary and secondary sources to gather and analyse information and ideas and to develop topics for writing; 

· -select and use informational and literary forms suited to various purposes, audiences, and situations, with a focus on research reports, summaries, and short analytical essays; 

· -use a range of organizational structures and patterns to produce unified and effective written work; 

· -revise their written work, independently and collaboratively, with a focus on accuracy of information, coherent organization, clear expression, and effective style; 

· -edit and proofread to produce final drafts, using correctly the grammar, usage, spelling, and punctuation conventions of standard Canadian English, as specified for this course, with the support of print and electronic resources when appropriate. 

Specific Expectations

	Generating Ideas and Gathering Information

By the end of this course, students will:

· -investigate potential topics for written work, including an independent study project, by posing inquiry questions, identifying information needs and purposes for writing, and developing research plans to acquire information and ideas (e.g., use a graphic organizer to plan the questions and strategies for an independent study project; create electronic bookmarks for an Internet search to find information for an oral presentation); 

· -organize and analyse the information, ideas, and sources to suit specific forms and purposes for writing (e.g., categorize information from a variety of sources to clarify divergent positions on an issue; use suggestions from peer discussion in assessing alternative opinions or ideas for an independent study project); 

· -formulate and refine a thesis to develop content for expressive and business and technical writing, using information and ideas from prior knowledge and research (e.g., imagine possibilities and test hypotheses while developing a thesis for an essay; consult a reference text of specialized or technical terms to add precision to the statement of the problem in a report); 

· -assess information and ideas from research to determine whether they are sufficient, reliable, credible, and suitable to the form and the purpose for writing. 

Choosing the Form to Suit the Purpose and Audience

By the end of this course, students will:

· -select and use appropriate forms to produce written work for specific audiences and purposes, with an emphasis on research reports, summaries, short analytical essays, and scripts (e.g., use a step-by-step procedure to write and illustrate an instructional pamphlet about snowboard safety; compile a class anthology of short analytical essays as models for next year’s class); 

· -select and use a level of language and a voice appropriate to the specific purpose and intended audience of business and technical communications and expressive writing (e.g., rewrite a section of a technical manual in plain language to create a brochure for a general audience; draft an oral report for an independent study project using specialized vocabulary and aiming at an engaging style). 

Organizing Ideas and Information in Written Work

By the end of this course, students will:

· -use report structure, essay structure, and organizational patterns such as induction, deduction, and process-analysis to present information and ideas in reports and essays (e.g., use a general-to-specific pattern to organize the headings and content of a report on how a law is passed; use a process-analysis pattern to describe the stages of the writing process); 

· -select and use appropriate organizational patterns to structure expressive writing and multimedia presentations (e.g., use chronological order to describe the events leading to the crisis in a script; use a comparison-and-contrast pattern to organize and present information and ideas in an independent study project). 

Revising Drafts

By the end of this course, students will:

· -revise drafts to strengthen content and improve organization by adding relevant details and examples, reordering ideas, and strengthening connections (e.g., group relevant information to support key ideas in a short analytical essay; create headings and subheadings to indicate general and specific points in a report); 

· -revise drafts to improve precision and clarity of expression (e.g., replace vague expressions in a consumer report with precise technical terms; use feedback from a peer conference to identify transition words and phrases to link ideas); 

· -revise drafts to ensure an effective style (e.g., use checklists or rubrics to assess the effectiveness of word choice, sentence construction, and rhetorical devices in a report; examine writing for consistent use of inclusive and anti-discriminatory language; read an essay or narrative aloud to check that diction and style are appropriate to the topic and audience); 

· -revise drafts to integrate researched information, ideas, and quotations appropriately and ethically, checking all material for accuracy (e.g., incorporate researched material consistently, using parenthetical referencing, charts, graphs, diagrams, and bibliographies to support opinions and assertions). 

Editing, Proofreading, and Publishing

By the end of this course, students will:

· -cite researched information, ideas, and quotations in a consistent and ethical manner according to acceptable research methodology (e.g., cite sources using a recognized style such as that of the Modern Language Association [MLA] or the traditional footnote/endnote system known as the Chicago style); 

· -produce, format, and publish written work, using appropriate technology to share writing with intended audiences (e.g., submit a report with the sources of information documented and charts, tables, and/or graphics smoothly integrated into text; use graphics, fonts, and typefaces effectively to enhance the impact of a report; adapt an electronic template for a formal letter); 

· -identify strengths and weaknesses in their writing skills and create action plans for improvement; 

· -edit and proofread their own and others’ writing, identifying and correcting errors according to the requirements for grammar, usage, spelling, and punctuation listed below: 

Grammar and Usage
· -use parts of speech correctly and construct sentences to communicate ideas clearly and effectively (e.g., construct sentences using participial phrases that refer clearly to the intended noun or pronoun); 

· -use pronoun case and number correctly (e.g., use the proper case for who and whom; use us and we correctly before a noun; use the appropriate number for pronouns with antecedents such as all, everyone, nobody); 

· -use parallel structure for clarity when giving instructions and making reports (e.g., express equal ideas in the same grammatical form, balancing single words with single words, phrases with phrases, clauses with clauses; use parallel structure in the paragraphs of a report for clarity and emphasis); 

· -use coordinating, subordinating, and correlative conjunctions correctly to indicate logical connections among ideas; 

· -show understanding that grammar may be used unconventionally for a particular effect in advertising, poetry, or direct speech of characters in fiction and drama; 

Spelling
· -demonstrate an understanding of a variety of spelling patterns, rules, and strategies by recognizing and correcting their own and others’ spelling errors (e.g., apply knowledge of rules for the use of hyphens, particularly in spelling compound adjectives; maintain a list of words that do not follow spelling rules); 

· -spell correctly specific business, technical, and literary terms used in course materials; 

· -use a variety of resources to flag possible errors and improve spelling (e.g., refer to original sources such as letters, catalogues, and directories for the spelling of names, companies, and products; consult an up-to-date dictionary for the spelling of hyphenated words); 

Punctuation
· -use punctuation correctly to achieve clarity, and for stylistic effect (e.g., use punctuation to show the grammatical relationships between words or parts of sentences; use punctuation to add clarity and emphasis to a report). 
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